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Figure 1 Example of a choice set included in the choice experiment 
 






























































Attribute Levels Frequency % 
Packaging Pouch 723 53% 
 Glass jar 207 15% 
 Plastic pot 213 16% 
    
Production method Organic 717 53% 
 GM 127 9% 
 Conventional 299 22% 
    
Acrylamide level & lifetime cancer risk Low: 4 in 10,000 428 32% 
 Medium: 13 in 10,000 673 50% 
 High: 39 in 10,000 42 3% 
    
Sugar No added sugar
 
903 67% 
 No label sugar
a
 240 18% 




 No label salt
a
 717 53% 
    
1 of 5-a-day
b
 1 of 5-a-day 442 33% 
 No label 1 of 5-a-day
a
 701 52% 
    
Price    
 £0.25 198 15% 
 £0.50 163 12% 
 £0.75 173 13% 
 £1.00 553 41% 
 £1.25 56 4% 
Notes: in italics are the attribute levels for the status quo alternative; 
a
these attributes are shown as 
blank (unlabelled) in the choice card; 
b
the attribute ‘1 of 5-a-day’ refers to one of five portions of 
fruit and vegetable per day; the prices shown represent the range of prices observed in UK 
supermarkets in April 2017; the frequency of options chosen: option 1 (status quo) = 457, option 2 = 
340, option 3 = 346, option 4 (opt-out) = 209 
Table I Choice frequency of attribute levels within the DCE, no. of choices = 1352 
 






























































Characteristics Frequency % 
Gender   
Male  27 16% 
Female 142 84% 
Education level   
No qualifications 1 1% 
GCSE 13 8% 
National diploma/NVQ 23 14% 
A-levels 18 11% 
Undergraduate degree 67 40% 
Postgraduate degree 35 21% 
Other 12 7% 
Age   
20-29 26 15% 
30-39 126 75% 
40+ 17 10% 
Household income (£/year)   
0-10,000 4 2% 
10,001-20,000 3 2% 
20,001-30,000 10 6% 
30,001-40,000 27 16% 
40,001-50,000 29 17% 
50,001+ 96 57% 
 
Table II Socio-demographic characteristics of the sample, no. of respondents = 169  
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